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Applying South-Africa Tourism Board (SATB), as a case study for
discussion
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(Destination Marketing Organisations) in executing

local/global marketing campaigns in engaging audiences

through social media
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potential campaign strategies
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approaches within social media
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media initiatives
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WAYN.com - An Introduction




WAYNARN Introduction

World Footprint Company Background

WAYN, which stands for Where |

)

Are You Now, is a social
networking site with the goal of
uniting travelers from around the
world.

WAYN was launched after two of
its founders came up with the
idea to connect people based on
their location whilst having a few
beers in their local pub.
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networking community focused

on location and lifestyle, with

over 15 million members

worldwide in 193 countries.

Members can interact with others

based on where they are now,

where they have been anahere

they are going?

- NBSai

i

Company incorporated in 2002.
Site relaunch in 2005

London based (front office) and
second office in Szczecin, Poland

Secured $11m Series A funding in
Nov 06 from DFJ Esprit Capital
Partners

Strong board of advisors including
Brent Hoberman (Founder of
Lastminute.com)

WAYN had over 7.5m unique
monthly visitors in Aug 09,
compared to 2m in Mar 07

WAYN generates almost 200m
page views per month (up to
350m ad serving impressions)



