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ATOUT FERANCE

The combining of two expertises which have proved
themselves over the years

Three new missionsto  gain real leverage on all tourism
public policies

Public and private partnership in a single operator to
respond to the challenges facing tourism in France




Marketingng

Representing the France
brand

Providing economic
observation of tourism

Monitoring trends &
changes in demand and
markets

Supporting product and
channel development

Acting as a forerunner in
emerging markets

Towisimrengineériag:ring

Providing expertise in
terms of investment
projects or regional
strategies

Stimulating investment,
innovation and quality to
strengthen the French
offer

Forecasting and
monitoring products and
destinations

Disseminating good
practices in engineering

Tragiéesupppriort

Offering  complete range of
marketing tools for collective or
on-demand actions in:

communication & advertising
public relations, events
business promotion

Maintaining the national
register of travel operators

Regulating accommodations
quality & classifications

Education and training






